
Using Analytics to Reach 
More People 



Outline

● Catholic Communication

● Know Your Audience

● Make A Plan

● Analyze Your Results



● More than 
Marketing

● The Word 
Became Flesh

● St. Augustine

What is Catholic 
Communication?



The Word Became Flesh



Take Up and Read



Marketing vs. Catholic 
Communication



It’s Not About the 
Numbers



● The Mass gives us a blueprint for communications.

● We may be the only communication of God’s love 
someone receives.

● Catholic communication and marketing go hand in 
hand.

● Behind every number is a person.



We live in an 
information age..

4,000- 10,000 ads per day 
according to Forbes.

70% of StopAd users block 
200 ads per day on 
windows alone. 



Fertile Ground

“The great social and cultural challenges 
presently being created by rapidly expanding 

urban centres, especially in developing 
countries, are certainly fertile ground for the new 

evangelization.”



● Google 
Analytics

● Facebook 
Insights

● Surveys

Know Your 
Audience



Google Analytics

Enroll in Analytics Academy



Google Analytics

Audience reports will give you the information you 
need on your audience including, demographics, 

technology used, and location of users. 



Google Analytics



Demographics



Technology



Location



Extras



Facebook Insights

View your audience information 
and post performance in order to 

target advertising more 
effectively. 



Facebook Insights Overview



Publishing Tools Tab



Audience



Surveys



Over 50% of parishes have 1-2 people handling all 
communications at the parish. 



Only 8% of parishes meet on a weekly basis to 
discuss their communication strategy. 



Of those 8%, over 50% do not change their strategy 
based on feedback or statistics. 



Case Study

1. The Question
How do our visitors interact with our Diocesan home page?

2. The Strategy
Retrieving reports from Google Analytics that gave us data on:

● Website entrances through home page vs. any other page

● Most-clicked elements on the home page 

● Top pages viewed after the home page

3. The Visualization
Built with Microsoft Power BI using the Google Analytics reports we exported to Excel.



Case Study



● Use Google Analytics to gather important 
information about your audience, their use of the 
data you send, and their personal profile. 

● Use Facebook insights to view how effective posts 
have been and specifics about your audience. 

● Use surveys to answer targeted questions that you 
want to know about your audience. Put these into a 
helpful format for viewing. 



Listen to the 
Results

Targeted 
Campaign

Advertising

Have a Goal

Make a Plan



Listen to the Results









Targeted Campaign



Targeted Campaign



Targeted Campaign



Google Advertising



Facebook Advertising



Facebook Advertising



Have a Goal
Steps for building a report

Start with a S.M.A.R.T. business 

goal (Specific, Measurable, 

Achievable, Realistic, Timely)

S.M.AR.T. Goal Examples

● 20% more event registrations 

than previous year for annual 

conference by registration 

deadline [60 days]
● Increase traffic from social 

media by 20% to particular web 
page in the next 90 days



● Be sure to listen to the analytics you gather. 
These are real results. 

● Use the information about your audiences to 
target specific groups at specific times. 

● Don’t be afraid to pay for advertising, especially 
on social media. 



● Proper Tracking

● Using Reports

● Tag Manager

● Hotjar

Analyze the 
Results



Proper Tracking
Exclude Employee Traffic

The Problem:

Employee visits to your website = artificially inflated website traffic



Proper Tracking
Track multiple marketing channels using 

Google Campaign URL



Using Reports
Steps for building a report

Communicate the measured 

success or failure of the goal to 

your organization

a) Write/chart report showing 

success or failure of goal

b) Don’t communicate isolated 

analytics, communicate 

conclusions

c) Explain any analytics terms

Communicating Conclusions

THIS

We had a 20% increase in 

social traffic

(500 pageviews) compared to 

last year’s campaign and 70% 

of it was from Facebook

NOT THIS
We had 500 pageviews from 
social media



Using Reports
Essential Reports

Acquisition reports include:
•Performance of campaigns and marketing channels* (All Traffic 
reports and Campaign reports)
Behavior reports include:
•Top landing pages (Landing Page report)
•Top pages (All Pages report)
•Where site visitors go after your homepage (All Pages report –
Navigation Summary Tab)
•Top performing sections of your website** (Content Drilldown 
report)
•Top downloaded resources and clicked links*** (Events reports)

* Requires Google Campaign URLs
** Requires clean, organized URLs
***Requires Google Tag Manager Setup



Tag Manager
Track how people interact with your site



Hotjar
Record how people interact with your site



Hotjar
Record how people interact with your site



● Ensure that your tracking is accurate and does 
not include inflated numbers. 

● Create reports that give helpful information and 
be sure to explain any terms. 

● Track how people interact with your site using 
tag manager or hotjar. 



Wash, rinse, REPEAT, 
PRAY

O God, to communicate your love to all, 
you sent your only Son, Jesus Christ, 
into the world 
and made him our Master and 
Shepherd, 
the Way, Truth, and Life of humanity. 
Grant that all means of 
communication-
print, film, radio, television, the internet, 
and all new media-
may be used for your glory and the 
good of all people. 
Inspire everyone of good will 
to assist with prayer, action, and 
financial support, 
so that through these powerful means 
the Church may preach the Gospel to 
all peoples 
Amen 

Blessed James Alberione


