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We create easy-to-use giving tools and 
custom church app experiences that help 
increase participation and create thriving 
ministries.

✓   Over 7,000 churches
✓   $4+ billion in giving every year
✓   5,000+ custom app experiences
✓   400 staff with head office in Redmond, WA
✓   100+ staff focused on product development

Who is Pushpay?

3#pushpaywebinar
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Church
Attendees
are 
Consumers
Everyday
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Top 5 Most Valuable Companies 
Top 5 Most Valuable Brands
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Why Should We Care?

● 90% of users reported they stopped using an app due to poor 
performance.

● 52% of users said a bad mobile experience made them less likely to 
engage with a company.

● 46% of people say a website’s design is their #1 criterion for 
determining the credibility of an organization.
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It’s A Question Of Credibility
Monday - Saturday Sunday
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How’d We Get Here?
1995 2000 2005 2010 2015 Now

ONLINE

SOCIAL

MOBILE

ON-DEMAND



Consumer Expectations



The most valuable 
commodity of the 21st 
century will be 
undivided attention.
—Phil Cooke, Writer, Producer, Media Consultant
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Church Tech Offerings over 20yrs+

✓ Bulletin

✓ Website

1995 - 2005

✓ Bulletin

✓ Website

✓ Facebook Page

2005 - 2010

✓ Bulletin

✓ Website

✓ Facebook Page

✓ Church Management Hub

2010 - today



Churches that do 
not provide pathways 
for digital participation 
are struggling to 
maintain parishioner 
engagement

12



Having a digital strategy is not an 
alternative for parishes 
today-it’s an imperative

2017
Pope Francis Address
St. Peter’s Square

2005
Pope Benedict Papal Announcement 
St. Peter’s Square
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Amazon’s Path To Participation

Product
Search

Purchase
CTA “Prime”

Receipt
CTA “Prime”

Prime
Membership

Receipt
CTA “Mobile”

Mobile
Prime Access

Mobile
CTA “Subscribe”



Afraid to ask 
for anything 

Low commitment to the Parish
Easy to join 
Easy to leave 

Too Pushy

High commitment to the Parish 
Hard to join 

Hard to leave 

“Typical” Parish Participation
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Core 

16

Parishioners usually fall into two 
camps:

Core

Majority of Attendees

80%20%

● Backbone of community

● Serving faithfully

● Participating in groups

● Give generously of time and finances - rain or shine

● Attending semi-regularly

● Not serving 

● Not plugged into a small group

● Not giving regularly



A Strategy For Your Parish
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Becoming Known

Not every person is ready to take 
every next step, so you have to begin 
by being known by the group of 
people who are ready to enter into a 
deeper relationship with your church.
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Not This...
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Work on your front door (website)

● Segmented by audience type
● CTAs in the top right

● Prominent branding
● Minimal text, clean design

● Strong images
● Prominent CTA / Next Steps
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Who are you equipped to serve?

Young 
Families

Empty 
Nesters

Urban
Professionals

Young 
Adults

Single Moms 
and Dads
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Who are you equipped to serve?

Pastor Chad Pastor Robert
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Create community personas...



Go Find Them (Facebook Ads)
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Go Find Them (Google Ads)
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Using Technology to See People 
and to Help Them Feel Seen

Once you know who you’re trying 
to reach, you must find a way to 
make those people feel seen and 
appreciated.
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Providing an easy 
and low pressure 
way for people to 
plug in



Following up 
on a first visit
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Responding 
in a timely 
manner to 
those who 
reach out to 
you.
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YOU Give, THEY Receive 

Generosity is reciprocal. By giving 
something simple but meaningful—like 
a thoughtful event, personalized note, 
or great experience— your church 
models the generosity you want to 
encourage.
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Create “on 
ramps” to 
community



Make it easy for 
them to take the 
next step
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Make it Safe 
And Easy to 
Receive Gifts
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Say Thank You!
(Timely, Specific, Sincere)



Invite Them Deeper
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Now - after you’ve given - is the perfect 
time to invite that person to participate 
on a deeper level. Instead of asking them 
to do everything at once, churches can 
invite them to take the one next step 
that makes the most sense for who they 
are. And then begin the process again.
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Help Them Find Even More
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They Share 
More Details - 
You Share More 
Opportunities
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Giving increases 
as engagement 
increases
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Connect actions to 
impact

Bring them along 
for the journey
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Invite. Invite. Invite.
-Timely
-Relevant
-Informational
-Personal 



Not a Funnel - a Flywheel
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Cause: Improved Experience

St. Anthony of 
Padua
The Woodlands, TX

Before we started using Pushpay, it was easier to 
order a pizza on your phone than it was to give to 
our church. While our registered members grew, 
we saw a steady decline in average weekly giving 
per family over the last five years. We have now 
overcome that and feel confident that we are 
setting up the Millennials to share their 
stewardship of treasure in the way they know 
how… on their phones.. The first month of giving, on 
Pushpay saw an immediate increase in 
participation and dollar amount. 

—Stephen Lenahan
Director of Development and Communications | St. Anthony 

of Padua

50%
drop in credit card fees

70%
increase in ACH giving



Audit your parish’s digital presence—are 
your website, registration forms, giving 
tools, etc. intuitive, easy, and - most of all 
- mobile? 

Next Steps:

1.
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Understand your personas—align your 
goals with your community.

Next Steps:

2.
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Determine what role technology does and 
does not play in your parish’s “participation 
pathway.”

Next Steps:

3.
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Start small and build based on what you and 
your team can handle and what your 
community can consume. 

Next Steps:
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Thank You!
Learn more at

pushpay.com/explore

Download an app!
Text “stisidore app” to 

77977
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