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Generational shift

Gen Xers are coming into philanthropy
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GenXers and Millennials give to more causes 

National giving trends
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2012 2013 2014 2015 2016 2017

Online fundraising
revenue grew by 23%

51% of people 
who respond to 
direct mail 
make their gift 
online
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In the past 
year, mobile 
giving has 
increased 
205%

57% of all Internet traffic is now 
through mobile devices
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59% of donors over 66
have given online

Is this good or bad?
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$52
Avg monthly online gift

$128
Avg one-time gift
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$128
Avg one-time 

gift

$624
Avg monthly online gift x 12 months
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$0 $100 $200 $300 $400 $500 $600 $700

$624
Avg monthly online gift x 12 months

Monthly online giving
jumped 40% last year

Catholic research
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Diocesan Research
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Average gift
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How have things changed since 2009?
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Diocesan Research

Year-over-year change in annual appeals
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2015 to 2016

2016 to 2017

2017 to 2018

59%

67%

44%

4%

11%

4%

37%

22%

52%

Appeal went up Appeal was flat Appeal went Down
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Change in appeal $ raised since 2015
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Change in # of appeal donors since 2015
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-20%

-8.94%

8.85%

45.71%

-20% -15% -10% -5% 0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Average gift

Average appeal

Average number of donors

Average participation

We can’t keep doing 

what we’re doing.

Online Giving
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Annual appeals 
that promote 

online giving raise 
more money

6.70%

7.64%

8.38%

10.80%

< 10% online
gifts

11-20%
online gifts

21-30%
online gifts

31-40%
online gifts

24-Hour Giving Days
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Have you participated in a 24-hr Giving Day?

No, 53%

This year will be 
our first, 7%

Yes , 40%
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What software platform did you use?

0%
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50%

60%

other 
platforms
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How much did you raise?

$375,000

$281,043

$237,000

$92,625

$65,084 $65,000
$55,843 $51,124

$42,000 $37,500 $30,000
$12,000 $8,000 $7,000 $6,000

31

What would you do better next time?

1. Do more promotion and promote earlier

2. Build relationships with parishes and 
schools ahead of time

3. Offer more prizes and matching funds

4. Spend more on digital advertising
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The New Evangelization is digital

Takeaway #1
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35%

Only 35% of Christians will create
religious content for Facebook…

…But 86% will share religious 
content that’s already created 

The new evangelization is digital

86%

82% of Baby Boomers 
have a social media account
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It’s dangerous to ignore the giving 

preferences of GenX donors

Takeaway #2

Parish support by age group

2
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Good communication leads to 

increased giving

Takeaway #3

$589

$597

$716

Fewer than 30% of emails

Between 30 - 70% of emails

Greater than 70% of emails

How many parishioner emails 
do you have on file?

Avg household giving

21% more!
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Parishes use “regular” email
1% decline in offertory giving

Parishes don’t email parishioners
4% decline in offertory giving

Parishes use professional email marketing tools
3% increase in offertory giving

42

Average household 
giving is 6.4% higher
at parishes with an 
active Facebook page
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43

Parishes with 
large Facebook 
followings* saw a 
10% increase in 
offertory last 
year, on average

All other parishes 
averaged a 1% 
decline

44

Parishes that post 
daily on Facebook 
report average 
household giving 44% 
higher than parishes 
that don’t

43

44



10/10/2019

22

Posts per week

Never 2 3 5 6 7 More

These parishes 
report 44% 
higher

household giving

A typical parish 
averages 4.8 

posts per week

Online giving leads 

to increased giving

Takeaway #4
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Parishes that transitioned 
toward online giving saw 
a 9% increase in offertory
last year, on average.

Nobody knows what they’re doing

Takeaway #5
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A B C D F
3% 2% 4%

10%

81%

Clean up your database

Fix your processes

Move from mail to email

Use video to tell stories

Engage on social media

Build great landing pages

Fix your donation forms

A/B test everything

Increase conversions

Not just this

All of this
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Strategies
What should you do with this information?

Consolidate and update your 

databases

Strategy #1
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Raiser’s Edge MailChimp Parish data

Raiser’s Edge

MailChimp

Parish Data
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Event registrations

Address corrections

Raiser’s Edge

MailChimp

Parish Data

Sacraments & gifts

Communications

Fundraising

Thank-you’s

Event registrations

Address corrections

Sacraments & gifts

Raiser’s Edge

MailChimp

Parish Data
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$187 
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Email on file

No Email on file

2018 appeal donors with/without emails on file

Make online giving the 

default way to give 

Strategy #2
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Parishes that transitioned 
toward online giving saw 
a 9% increase in offertory
last year, on average.
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2018 appeal donors by method of payment
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Fix your donation pages

Strategy #3
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“Every system is 
perfectly designed to 
get the results it gets.”
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Nic Prenger
Founder & CEO

Nic@PrengerSolutions.com

402.689.5767

www.PrengerSolutions.com

Want to learn more?

Follow us @PrengerSolution
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